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ABSTRACT

This study investigated the awareness and use of nutritional information labeling among
coffee shop consumers in the Gwangju and Jeonnam regions. An online survey was
conducted on 260 adults aged 19—49 to investigate general characteristics, coffee shop
usage patterns, awareness of nutritional labeling, and usage patterns. The frequency of
visits to coffee shops by the subjects was most frequently 1—2 times a week, followed
by 3—6 times a week. The most commonly purchased coffee and beverages were americano
and espresso, followed by smoothies, ade, fruit juices, and sweet coffee. The necessity,
reliability, and satisfaction of nutritional information display in coffee shops were above
average, but awareness was below average. The frequency of checking nutritional
information labels in coffee shops was significantly lower than that in general foods
(p<0.001). The most common reason for checking the nutritional information label at
coffee shops was ‘curiosity,” followed by ‘weight control,” and ‘health.” The nutritional
information that was checked was high in the order of ‘sugar’, ‘calories’, and ‘caffeine’.
The most common reason for not checking was ‘I'm not interested’, followed by ‘the
information is not noticeable’ and ‘I buy it out of habit’. The average correct answer
rate for nutritional information was 70%, and the correct answer rate for the ratio of
sugar content to the recommended daily intake was the lowest at 55.4%. The results
of this study showed that the awareness, frequency of checking, and utilization of nutritional
information labels among consumers of coffee shops in the Gwangju and Jeonnam regions
were lower than those of consumers of general foods. Therefore, it is thought necessary
to increase awareness and utilization of nutritional information labeling for coffee shop
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beverages through promotion and nutrition education on nutritional information
labeling in coffee shops, and to support consumers to choose beverages that are suitable

for their health and lead a healthier diet.

Key words: coffee shops, nutritional information, awareness, usage,
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Table 1. General characteristics of subjects

Table 2. Usage status of coffee shop

Variables Categories n(%) Variables Categories n(%)
19-29 123( 47.3) < 2 times a month 30( 11.5)
Age 30-39 79( 30.4) . 3 times a month 27( 10.4)
40-49 58( 22.3) AR 120 times a week 83( 31.9)
of visits
s Male 107( 41.2) 3-6 times a week 73( 28.1)
ex
Female 153( 58.8) Everyday 47( 18.1)
Gwangju 179( 68.8) A large franchise 62( 23.8)
Area A coffee .
Jeonnam 81( 31.2) hoo that | A low—cost franchise 158( 60.8)
that 1
Student 57( 21.9) ) O.pl ! 5 A private coffee shop 34( 13.1)
mainly use
Housewife 28( 10.8) Others 6( 2.3)
Job Office 62( 23.8) Distance - Location 155( 59.6)
Profession 76( 29 FPoints Price 128( 49.2)
Others 714 omideed g 151( 58.1)
: when ’
Interest level in health iltere‘sted ; i?]; izgi visiting” ?tm‘osphere of the store ii lgi;
ess intereste . ervice .
Total 260(100.0) Americano + Espresso 164( 63.1)
Mainly Cafe latte - Cappuccino 13C 5.0
40—49A417F 7V AJqek A5 A9 35 17978 purchased  Coffee with syrup or sauce  25( 9.6)
(68.8%), A 81(31.2%) 0.2 P+ x|2o] w3k coffee and  Non coffee latte 9( 3.5
beverage hie - Ade - Fruit iuic 1011
T A91e BHY 577(21.9%), S5 28%(10.8%), “ Smoothie - Ade - Fruit juice  31( 11.9)
op Fruit tea 9 3.5
AHFZ] 6278 (23.8%), 2] 76%8(29.2%), 7€k Tea 9 35)
378(14.2%) 0= AitAo] 7FE woko, 174 Never 61( 23.5)
Purchased .
Ar= #9180l 1438 (55.0%), HEo]|5}17} frl:; i;i Sometimes 182( 70.0)
1179(45.0%) 02 B4 98o0] BEOSRTE o side menu 1 1S
ol Always 3 1.2)
o
Sk Total 260(100.0)

2. A AEH o] 8 d3}

AT SRR AVEA o8 d8 A
Table 29} 2t} AFHAEA o]8 35= € 2
]38} 30 (11.5%), ¥ 33] 279(10.4%), 5 1-
3] 837(31.9%), =+ 3—63] 738(28.1%), "
47%8(181%) 0% Vel = 1-237F 78 =%
3L, o ® F 3-63] % YERRTE F o8 AT
A oE Zate] = 627 (23.8%), #17HE
Zato] = 158 (60.8%), 7Sl A HEH 347
(13.1%), 718} 67(2.3%) 0% el #7148 =

Wl o] go] 7Hg gtk AWAEA ol A

ilh)
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e
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Y AR v SEe R SAEI A - 9
=] 155%(59.6%), 714 128(49.2%), B+ 151
(58.1%), "I 2917] 439 (16.5%), A1H]2 2173
(8.1%) o= vpeht, Al - AA7F 7P =3kom,
theo 2 gk 7HA, uig 1917], A2 el dnk

T2 et AY - 585 TR ol
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E . AR 5 X7 98 (3.5%) = el of Table 3. Comparison of awareness, necessity,

@] 7} - Oﬂ.’:_‘iﬂﬂiﬂ Vg =g, the o Credlbll}t}’, sat1sf§ct1on, and checking
of nutrition labeling of general food

2 - Aol - AT ol STk Aol =r and coffee shops

1__'\_, 7(4 o) o]-?s]— 7} o]

o 7 6173(23.5%), 7Fa 7% Variabl General food Coffee shops t
18278(70.0%), A= 74 14%(5.4%), &7 74 arabies Score Score (p)
3W(1.20%) 0% VERGL, 22 L9131 Alo] = :zjifcr)lss;brzic;gs;ity, credibility, satisfaction of
== FAlo ™ ™ A o
= 7101 9278 (46.2%), 71 22%8(11.1%), Al Awareness  3.23 + 1.15” 259 + 1.12 (Z).?)(I)O)
=914 298(14.6%), " 45%8(22.6%), SF& 118 299"
(55%) 0.2 14_]:/]_]4_7 Aol=7} 7FE =9 1, RNy Necessity 398 + 0.88 3.72 £ 0.91 (0.000)
2 W A=), F7], ofF ol AT Credibility ~ 3.63 + 0.84 3.47 + 0.80 (2'(6)?)0)

. 5897
B ) - Satisfaction 348 + 0.79 3.18 + 0.86
3. QI ANl gk QA E - Fedd - AlEE (0.000)
MEE W ojopd R wa] o] A Checking of nutrition labeling e
. + + .
B o upababe] QulAET} 792 5 of A] Checking 2.13 £ 0.83 1.83 £ 0.78 (0.000)
o] JrB wA tlEk oA E, WaA A% "Mean & SD
© oo = s Eeee, AT 25—point scale was from 1(strongly disagree) to 5
WETOL oJopyR EA BQle] Mw As (rongly agreo)
- _ . 94-point scale was from 1(not checked) to 4 (check
Table 39 AN PR BA AAE, B o0
Q5= AFE, e B A vl ""p<0.001
HE A3 A] S-0]F] =0}y ookl H
r —]:—Oﬂ 14‘IT-/]0]'74](D<000ED:1_/\A , o]o oTL; 4, ATARA o] & 5125 . = o] % AT AL
T Al 3lo] AT ) 3 olu} &
_TJL_/\] = \_]_ 7(04_ .1_“5]— ﬂ-l]ﬂ—v—?:oﬂ H]OH E]ﬂ— = = oéog:/‘élfr_‘ _}:‘_,L_/\] @'_?l ;g};‘_
Lol S-o =0}
FAR SR G=0.001) S ATAEH o)8 95 L F ol§ A9 He
E GFdTE 1A IRl A% A= Table 49
A BT, AT AR W WEo] e ek
A SIS AT A3t 2 38) olskel A9 1

Table 4. Differences in nutrition labeling utilization according to the main coffee shop and
frequency of visits

F

Variables Categories n Score ©

<3 times a month 57 1.63 + 0.64™
. ¢ visit 1-2 times a week 83 1.81 + 0.77* 417"
feauency of VIS 3-6 times a week 73 208 + 0.85" 0.007)

Everyday 47 174 + 0.74°

. A large franchise 62 2.00 £ 0.81

A ?olffee s};op that is A low—cost franchise 158 1.80 + 0.75 (é.(l)gﬂ
fhawmly use A private coffee shop and others 40 1.73 £ 0.82 ’

DMean + SD, ~p<0.01
Means with different letters (a—b) are significantly different at p<0.01 by Scheffé test.
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Table 5. Understanding degree of nutrition labeling

glo] o]-f A= Table 60l AAsIATE An A
A AR Rl ol AAS AdA 391

o
(23.2%), AT2dE 1A 407 (23.8%), FF
o] Tl 64(38.1%), UE &5
317] 918IA 149(8.3%), A o7 JPdE
A1E glsid 1178(6.5%) 0= vEh), 3
o] TH3A7F 7P HokAL v o R AT
faiA, A7 A8A 5o so= ekt A

AR PR el gL T SO

=

R
=

=

M ox
to M

No
N oo

e

A Ay, Zr2E] 1108(65.5%), 5 1187
(70.2%), &4 2378 (13.7%), E3F=]" 3073
(17.9%), YEF 178(10.1%), 7H21 727
(42.9%) 0= JJeht, G577 7P =9kow, oy
o2 ZtRyg, ﬂﬁﬂ?l EA Fo] o7 e
Sk ANHER GEEe] A - w5 el
H) 2= g A= Téﬂ 3.09/5% 0 & bt
74«47(45‘73 o] oo]:/x l-l‘i_ u]g]-o] o] O - /\_1,]_24 oZ
Tl A 147 (15.2%), BAlo] flolA 33w
(35.9%), BRI} =oll HA] eFobA 247 (26.1%),
ol3ia}7] O%EMH 378(3.3%), W& A o}
A 178 (1.1%), T 83t AZrebA] erobA 119
(12.0%), Oé%k*é%i— FA7E AEEHA ot 67

(6.5%) 2= YEh, WAlo] loM7E 71 9o,

Variables Categories or I\I;[(Oi) D
) o Correct 189(72.7)V
One serving of the above drinks is 100 Kcal.

Wrong answer 71(27.3)

The sugar content of the above drink is 30% of the recommended daily Correct 144(55.4)

amount Wrong answer 116(44.6)

The stomach drink is a high caffeine drink, and children, pregnant women, Correct 210(80.8)

and caffeine—sensitive people should be careful about their intake. Wrong answer 50(19.2)
Number of correct answers 2.09 + 0.95?
Average percentage of correct answers 69.6% + 31.7

Un(%)
"Mean + SD
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Table 6. Status of checking the nutrition labeling of coffee shops

. n(%)
Variables or Mean + SD
Reasons for checking the nutritional information label of coffee shops (n=168)

Health improvement 39(23.2)
Weight control 40(23.8)
Curious about nutrients 64(38.1)
To compare with other drinks 14( 8.3)
Habitual checking 11( 6.5)
Check the nutrition labeling of coffee shop (n=168, double checking)

Calories 110(65.5)
Carbohydrate 118(70.2)
Protein 23(13.7)
Fat 30(17.9)
Sodium 17(10.1)
Caffeine 72(42.9)
The effect of nutritional ingredients in coffee shops on the purchase of coffee and beverages (n=168)

No impact at all 8( 4.8
No impact 43(25.6)
Normal 59(35.1)
Impact 42(25.0)
Very impact 16( 9.5)

Score” 3.09 + 1.04
Reason for not checking the nutrition labeling of coffee shops (n=92)

Habitual purchase 14(15.2)
Lack of interest 33(35.9)
Go unnoticed 24(26.1)
Hard to understand 3(3.3)
Distrust of content 11D
Don’t think it’s important 11(12.0)
Don’t show the nutritional content 6( 6.5
Y5-point scale was from 1(no impact at all) to 5 (very impact)
o Al ol HX) Qold, GRASE T ol g AHE BAlsl ANAEHS] APRE
ofalA, E0sP) Bz ol o] o b A S R AvlAe] A% AES AEE] 9
et & Jgge] xRz Agsnd son
ATl A AEA o] & A AP A
V. a3z AR W N 12807} 7P ek
thgo@ F 3-62), MY o2 ekt ol
BT ANARAS) FPE FA OIS A o ) o w499 Kin & Lee(202106]
HIE Sz F1s) A S oA ANDE o Anazg o8 B9 F 1-287) 7}
HE ISR AT ASAE WA SNy gore ush g 27149 detge F
AE dAew JUAE A0 e AAE 2

Aoz BAE Kim(2016)9 oA H F
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