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Analysis of Color Characteristics in Cosmetic Containers
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ABSTRACT

This study analyzed the color and tone of containers for 84 product lines of 12 global
cosmetics brands. Through this, the relationship between color image and symbolism, product
components and functions, and brand identity was examined. R was used mainly for anti-aging
products. The basic and deep tones convey luxury and efficacy, often reflecting the unique
colors of the ingredients. In YR, the color tone changed according to the characteristics of
the ingredients, such as roses, kombucha, and calendula, rather than functions. Y was used
to express a high-end image using the gold tone and was used only for the anti-aging line.
G was used to emphasize naturally derived ingredients in the moisture line. B delivered the
feeling of freshness in the moisture product, and deep blue delivered the sense of trust in
the anti-aging product. P appeared only in anti-aging products, and the premium image was
highlighted by the vivid and deep tones. Among the neutral colors, white was used most to
indicate function, and black and gray were limited to some anti-aging products. The selection
of color and tone according to the function plays an important role in the delivery of product
messages, and the unique color reflection of raw materials was effective in reinforcing the
ingredient association and visual message delivery.

Key words: cosmetic container, color, function

I. A& BYglol sk Slot. E3E AT SNS 5 4

g AdE B3l Uit S e AvtER

SR A2 A Aol e =2 viEiR awxgt 2s1et3 9lod, 3499 S9] golo
BAACE 9] SHE A2 il 201 4 = olgt mx EgBolt ojg] mRAgEo] 1y
Fohl om, ARE 7158E AT MIESCT o] Zlsin] ostHel B 9 ATEQ ZHo

Received: 29 April, 2025 Revised: 11 May, 2025 Accepted: 26 May, 2025

'Corresponding Author: Ji Young, Lim Tel: +82-55-772-1456 E-mail: jylim@gnu.ac.kr

This is an Open—Access article distributed under the terms of the Creative Commons Attribution Non—Commercial
License (http://creativecommons.org/licenses/by—nc/3.0) which permits unrestricted non—commercial use, distribution,
and reproduction in any medium, provided the original work is properly cited.


https://crossmark.crossref.org/dialog/?doi=10.7856/kjcls.2025.36.2.139&domain=https://kjcls.or.kr/&uri_scheme=http:&cm_version=v1.5

140 BIRX|GAIS|METISLSIX| K36H 25 2025
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(Lim & Shin 2022).
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Table 1. 2023 Top 100 beauty companies list

Rank  Company name Country 2023 S.al.es 2022 S.al.es
(USD million) (USD million)
1 L'Oréal France 44,530 40,310
2 Unilever United Kingdom 42,510 25,110
3 Estée Lauder United States 15,200 16,410
4 P&G United States 15,000 14,400
5 LVMH France 9,840 7,970
6 Chanel LTD. France 8,320 7,050
7 Beiersdorf Germany 8,140 7,430
8 Shiseido Japan 8,130 7,320
9 Natura & Co. Brazil 6,390 7,050
10 Coty Inc. United States 6,300 5,800

34, #7198, AL AES 52 I Min
& Yu 2024). M2 AHES Sol= 8|A0]
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St & 1271 H¥=(Biotherm, Chanel Beauty,
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Table 2. Cosmetics in the red color range

Functi . . . L .
unetion Anti—Aging Hydration & moisturizing Whitening Sun-care

A%
.4.1« U

standard i

Tone

ltgy

sf i

gy

dl

dp

dk, dkgy, bk
Total 12 7
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Table 3. Cosmetics in the yellow red color range
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T unction Anti—Aging Hydration & moisturizing Whitening Sun—Care
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Table 4. Cosmetics in the yellow color range
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Table 5. Cosmetics in the green color range
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Function . .
anet Anti-Aging
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Hydration & Moisturizing

Whitening Sun—Care
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Table 6. Cosmetics in the blue color range
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Table 7. Cosmetics in the purple color range
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Table 8. Cosmetics in the neutral color range
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